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After a governmentappointed industry committee failed to come
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legislative changes last fall to resolve the problem.

In September, after several years of negotiations with European
Communities and Switzerland, a new category for milk protein con-
centrates was added to the Import Control List and a tariff rate
quota was put in place to reduce incentives for import. This closed
the loophole for derivative imports.

In December, consistent with GATT, the WTO and all other major
cheese-producing countries, changes to the Canadian Food and
Drug Act established minimum domestic milk content for four cate-
gories of Canadian cheese:Traditional Cheddar (100 per cent), Fine
Cheeses (95 per cent), Cheddar Cheese, Mozzarella and all cheese

UARY/

EBRUARY §

Dec. 22

" Food safety, food miles and 100-mile diets

are scheduled for

In a yeal

o B
oﬂ,mmﬂ)odpm

mdiﬂgh-pmﬂlcfood CO ation sca -mdanﬂnc,lisau'h&,ml-
ella - the move by :,W t and Kraft to challenge

! a’s new cheese —'_‘hv&l?tl mwﬁcuhﬂymm
Canadian consumers are focused on food like never before. --

capture the
dwwhmlsmdoohmﬂmmditmﬁbehmdm
product Canadians more identify with than cheese. (We:
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It doesn’t take much to blow holes in this one: noﬂcwu-ﬂmscv-
enteen independent surveys over the past decade have found
Canadian milk prices average 15 per cent below U.S. product.

This is, of course, not about price, it is about globalization. Just as
Wall Street's addiction to financial derivatives fueled the global eco-
nomic meltdown, the use of imported milk derivatives by Canada’s
big three cheese-makers undermines the quality and integrity of
Canadian dairy products and threatens the future of Canada’s sup-
ply management system.

Until agriculture becomes a part of culture, things won't change.
But Saputo, Parmalat and Kraft’s unprecedented attack Canadian
cheese and Canadian farmers just might open that door in the heart
of consumers that says“enough is enough...”

Uppermost in the minds of Canadians is our economy. But
foremost on our lips is Canadian cheese.

find a




